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RF.isPONSE T O 01- FI CI- ACTTON 
In respcmsc lo the Office Action dated March 26. 2003, the time for response to 
which expires June 26. 2003. applicants respond as follows: 



IN THE DRAWINGS 

ApplicanLs provide herewith proposed revisions to the drawings, which omii 
lex'iual.infomiation and improve on the formality thereof. Approval thereof is 
respectfully requested. 
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RRMARKS 

Claims N82 arc in the application. 

FORMAF. REJECTION OF CLAIMS 

Claims 35-80 are rejected under 35 U.S.C. 1 12. first paragnph. as containing 
subject mailer which was not described in a wuv us to reasonably convey t^.<>ne of 
ordinary skill in the an tliat the inventor(s). ai the lime of tlK application was filed, had 
possession of the claimed invcnlion. 

The ExamincF.states thai claims 35. 49, 63. 6V, 7 1 . 75, and 79 disclose that the on- 
linc broker not the service provider that register?; and logs on tlic uscn authenticates the 
user to the system, which is allegedly inconsistent with the text on page 7, linos 1 8-26. 
which allegedly discloses that the on-line provider that registers the user provides 
authentication of users. In fact the passage from the specltlcation is taken out of coniexi. 
The service provider pa.sses information to the on-line provider, which actually 
authenticates the user. Sec. section 4.6. page 15. line 12-page 16, line 2. This section 
clearly States that the trasted third parry authenticates the user, rather than another scrv-icc 
provider. 

It is therefore respecilully submitted that the claims are fully supported by the 
specification, and that the applicants were indeed in possession of the invention at the 
time the application was filed. 



(StJ^4J 949-341B p. 4 
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STATUTORY BAR REJECTTON OF CLAIMS 

Claims 1 -82 are rejected under 35 U.S.C. § 102(b) as being in public use or on 
sale more lhan one year prior to the filing date of the application. 

The evidence prcsenled by the Examiner details an "alpha" test of a preliminary 
version of the system. This alpha test was conducted for the express purpose of 
determining vyrticthcr the system was suitable for performing aspects of its intended 
function, and therefore qualifies as an experimental use. Responses of **alpha*' users to 
the available Functionality of the system was solicited and recorded by the inventors. Sec 
Second Declaration of William P, Dcnsmore, Jr. Further, it is noted that the entire 
system, including critical elements of the claimed subject matter, were hot operational or 
ifully available during the "alpha" test, that is, no per-click accounted transactions could 
be completed, as there were no service providers, no online brokers, no jscr-item charges; 
for any transactions, and no usage-sensitive payments. Therefore, it is apparent that the 
claimed invention was not in public a<;e as a result of this "alpha" test. 

The •*alpha'' test was not the subject of any individually-accounted transactions, 
and indeed, the claimed method and system were not made available for sale to users, 
potential service providers, and potential brokers. Simply, the invention vjvls not offered 
for sale at this time. No means was provided for any third party to accept any offer of 
sale of the claimed system and method, nor could any unsolicited offers be accepted- 
js^c- i jicks Indus. V. McKechnie Vehicle Comnonents ISA , (Fed. Cir. 0M371, -1395, - 
1 39$, 2003). AS noted in the text ofihc press release, all commercial activity using the 
method was at some time in the future. 

Applicants therefore traverse Exaniincr's statutory bar rejection. 
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ART REJECTION OF THE CLAIMS 

Claims 1-80 arc rejected as being anticipated and/or obvious in view ofTeper et 
al.. with which applicants seek to provoke an interfei-ence. 

Applicants have provided herewith a Second Declaration of William Dcnsmore. 
which provide lunher details regarding evidence of applicants' conception of the 
presendy claimed inveniion on a dale prior to the filing date of the l eper et al. patent. 
April 3. 1 096. It is respectfully submitted that this evidence is sul^kieni to present a 
prima facie case of cniitlcmenT to a judijmeni in inicrfercnce.in tavor of applicants, and 
ihen:tbre that Teper el al. is overcome. It is respectfully requested thai an iiiiericrence 
with Teper et al. be declared. 

Claims 81 and 82 are rejected as being anticipated under 35 U.S.C. § 102(e) by 
Fcrguscn et al. The Examiner focuses on the abstract. Fig. 1 and Col. 9, lines 10-20 to 
support this rejection. Ferguson ei al. do not disclose a separate user registration 
database, settlement server, and user account daiabasc. in accordance with the claim 81. 
in particular having a provider interface in which transactions may be posied without 
requiring a respective user idcntit>'. Likewise, at least element (b) of claim 82 .. 
withoiil requiring knowledge of a respective user identity by a posring puny") is absent 
from Ferguson el al. Withdrawal of the rejeciion of claims 81 and 82 is respectfully 
requested. 




Steven M. Hoffbi 
Reg. No. 33,511 
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Hon. Commissioner of Patents and 

Trademarks 
Washington, DC 20231 

Dear Sin 

S ECOND DECLARATION OF Wn JJAM P. DENSMORE JR. 
I, William P. Densmorc» Jr.. do hereby declare: 

1 . l am a named Inventor of ihe above patent application. 

2. I submi i this declaration in support of a demonstration of a prima fecic 
entitlement to priority of invention wdth respect to Tcpcr, US 5,815,665, claims 35-80 of 
which have been copied in the present application. 

3. Attached are a compendium of and articles published between September r 
18, 1995 and September 23, 1996, which are more fully identified therein. Theseare 
believed to be true and correct excerpts of these articles. 
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4. These exccipts, together with the 1 995 Oliver memo, are believed to 
support applicants* claim of invention prior to April 6, 1 996, the effective application 
dateof Tcpcrctal. 

5. The Clickshare^^ service was experimental at all times at least prior to 
March 1 996. The system was made available under an "alpha" test, in which users 
were able to test compatibility with their Internet browsers, and certain aspects of system 
operation, in order to provide feedback to Nev^hare (and later CHcksharc) regarding the 
operation ol'the system and any errors encountered. During this "alpha" test, no content 
was available for purchase, and no user accounts were cbarg^ed for per-click access. User 
registrations, to the extent possible, were performed through Clickshare servers, and 
therefore there was no segregation of service provider and on-line provider. 

6. The Clickshare™ service was not offered for sale at any time at least prior 
to March 7, 1996. No commercial terms for users, brokers, or service providers were 
established, and the system was incompletely developed. Unsolicited oflers for sale or 
commercial use of the system were not accepted No mechanism was established prior to 
March 7, 1 996 for accepting clients nor customers. 

7. An article published September 1 8, 1995 in Stop The Presses, by Steve 
Outing, Planetary News LLC, states as follows: 

Clickshare Tntemei Publishing Scheme Tx>oks Promising 

..„Thc Clickshare system monitors and collects data on where the consumer has 
visited and purchased information, then sends the data back to the home publisher 
and the remote publisher, the remote publisher receives his share of the sale, the 
local publisher keeps a slice in compensation for the referral, and Ncwsharc keeps 
a portion. And the participating publishers receive a detailed accounting of what 
consumers arc reading, which can .serve to provide advertisers with a verified 
account of online viewership. 
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The Clicksbare concept has some wise thinking behind it President Bill 
Densmore, a former newspi^ publisher, has designed Clickshare as an open 
system suppioning Internet standards. Consumers can use Glickshare with any 
Web browser software. It makes purchasing data on the Web simple; the 
consumer gets only one bill no matter where in the world she has purchased 
information- And a single password works everywhere. Credit card information is 
not transmitted over the Internet; rather, that data is kept solely by the local 
publisher. Consumers arc kept track of by an alphanumeric ID number that is 
disccmable oiJy by the local publisher, 

....Clicksbare as a concept has a lot going tor it It would allow newspaper 
publishers worldwide lo put price tags on their premium data online - say, acces.<i 
to their electronic archive and easily permit anyone on the Internet to buy it 
without having to submit a credit card number. 



8. Another article published October 9. 1995 by Keith Dawson in Tasty Bits 
from the Technology Front (TBTF)t states: 

Clicksharc 

Here is an appealing proposal, called Clicksbare, from Ncwshare Corp. of ^ 
WiUiamslown, MA (which bills itself as "The Intemct's first news broker- age" - 
though it seems to me that Clicksharc's potential applications extend well beyond ^ 
news gathering and distribution). 1 first read about it in Online Business Today. 
Clicksharc addresses a number of the outstanding obstacles to online conunerce: 

• The lack ofan ccononiical way to track and bill for small-value transactions 
across many Net services 

• The desire for anonymity in Net value transactions i.e., a virt[ii)al 
equivalent to cash 

• Users* disinclination to send credit-card data over the Net 

• Users' concerns about divulging personal information to a myriad of suppliers, 
in order to gain access to the content they offer 

• The unwieldy and growing set of authenticatTon/pa$.wordiriforniation thai 
each online user must track as s/he si gns up for disparate Net services 

• The requirement of advertisers to know, on ai least a statistical / demographic 
basis, who is receiving their messages 

• Parents' desire to keep offensive Web content from their children 
(<http://www.atria.com/*dawson/tbt&archive/003 1 .html>) 
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..The Clicksharc system tracks your Wcb-surfmg activities, but anonymously, and 
accumulates similar data for all users throughout the system. ITiis allows 
advertisers and publishers to access demographic reports of what users are * 
requesting without compromising users' privacy. 



9. An article by Rose Aguilar published March 1 8, 1 996 in ClNct News stales as 
follows: 

Clicksharc collect*; for online pubs 

technology trials have started for a new interact payment system from Clicksharc 
that will make it easier to pay for online subscriptions. 

Called the Clicksharc Access and Payment Service, the technology lets users bill 
charges from several online content publishers to a single billing account, ... 

For users» the attraction is that they won't have to use their credit cards for small 
transactions, nor will they have ^o give their creditpard numbers lo multiple 
vendors to sign up for multiple online publications... 

The catch is that the publisher must also have .signed up for the Clicksharc 
service. But the company hopes that publishers will be attracted to the service 
because it will make it easier to track customer billing, count the number of times 
a user views a given site, and monitor visits to advertiser-supported pages. 

Two publishers are participating in the tests: Studio Briefing, a daily 
entertainment industry newsletter, and American Reporter, an onUne news daily. 

The registration at Clickshare provides users with a single TD and password 
account and a list of publishers using the service. The .^system also supports 
authentication for intranets^ officials said. 



10. These articles therefore indicate that a single u.<;er account is maintained, 
with an anonymous alphanumeric ED number used to identify users to foreign sites, with 
a central server for coordination and centralized accounting. They further support 
applicants* conception of a system having a mechanism for sharing client information 
and charges arnong a plurality of service providers; a mechanism for allowing a client 
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registered with one scr%-icc provider to access scniccs of another service provider; a . 
scnling means; a sharing means; and an autheniication/verification means. 

11. It is therefore respectfully submitted thai all pertinent claim elements were 
clearly shovvn to have been possessed by applicants prior to leper's filing date. 

Further Declarant Sayeih Not 

I hereby xleclare that ali siatemcnis made herein of my/our own knowledge aie 
true and that all statements made on infpmiation and belief are believed to be tiue; and 
further that, these statements were made with die knowledge that wiUful^se statemen^ 
and the like so made are punishable by fme or imprisonment, or both, under Section 1001 
of Title 1 S of the United States Code and that such willfiil false statements m:?y 
jeopardize the validity of the appUcation or any patent issued thereon. 




William P. Densmorc Jr. 



Date 
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Clickshare Clickshare in the News 



The Internet's mformation utility 

For the latest information on recent developments, or if parts of the Clickshare service are 
not working: sec Clickshare Set Back. 

(See ixho Receni Clickshare press releases. For an archive of older Clickshare press releases as well as current 
speeches, see Clickshare/Kewshare Tnromiaiian Center.) 

Click on any anicle (most recent ones first) to gci to that clip. 

C v^t^r/.r W'David Hipschman: Making the Nci pay Us way 

Editor <Q* PiihlisherhUtintcfty^e /Hoag I .evins: First to Achieve the Digital Equivalent oF Single-Copy Newspaper 
Sales 

ThtNeth Avu'.vNoah Rohischon with Sieve Baldwin: Micropaying Through the Nose 
Iii/eracfKr .-l.t;<'/Johii rivnn Frook: Clickshare Culls Microrevenues 
.Vt'vi'.v,C.V>w.lnnci KorhbUuTi : Is Web a field of dreams? 
NeiGuiJc/nckl GoU-sborough: Digital News: Ripping Into Newspapers 
IVeb lVcek/m\ Robcns: Micropayment Venture Pushes Centrali/ed Billing 

TIw Ax'H' York Times CyharTwics £jffm'Jmnic Murphy and Rd Forrest: Who's doing all this measuring? 
SiOf) the rresstislrlyy^^yc Omn^r Pay-Pcr-CUck: The Next Cireat Online Revenue Stream? 

v/('.;l<obert H ummel : How Java Can Pay the Kent 
hncmcnvc A*-:c/k)hn Evan Frook: Monitor monitored by Clickshare 

Cowk's/SfMU MiuUa Oa/7>vLaurie Peterson: Christian Science Monitor To Launch Web Site. E-Mail Service 
A/av.v ///• /"ifc/t.'Pam Derringer: Cliclcsharc eyes web, sees possible profit in pay-to-use browsing 
K-TEv/cr/Cy nciiia Kurko wski : Web publishing; is fortune really just a click away? 
Bpanh'oH'h/Owx^nt Tmboden: SeU-publishihg opportunities on the Internet 
PC H'c'i't-'.Mni Kei-stetier: Clickshare adopts pay-as-you-surf plan 
c:\Nci Avii'x'Ruse Aguilar: Clickshare collects for online pubs 
!>top fhx: Pn'.wy'Sw\c Outing: Clickshare has a lot going for it 
HV/) (^''tvA/lcrciny Carl: making a subscription-based model work 
WEBstifr: has Clickshare the "excelsior" to sell into by the page on the Web? 
' r/?f/' -Keith Dawson: Clickshare addresses outstanding obsiacles 



FxccrpK from an article by David Hipschman. editor of the Casper, Wyoming Star Tribune, in the September 
23, 1996 issue of his CyberLand online column. Here's where the original of this article ccui be found, 

Software developers. Web page designers and companies that provide Internet connections have been making 
money. But the "content providers/ as the writers, artists and editors that produce die words and images 
embedded in the Net arc called in this strange new wiorld, have wondered how they would get paid, as have the 
brave, foolhardy or rich souls that "publish" them. 

Marketers have declaimed that the economic model of the Net only needed a secure, verifiable tran.<;aciion 
methodology (they talk that way) to become viable. Meanwhile, pundits have proclaimed that the "culture- of 



Making the Net pay its way 



htip://www.nJightning.com/cIickshare/pubpack/clickcIips.html 
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the Net necessitated that information remain free - a prospect as unappealing for a writer as a rejection slip.... 

This week, however, a Massachusetts-based corporation may have actually changed the nature of the Net. 
Clicksliare launched its pioneer "multi-site, single-ID, Tniemet micropayment system" and users began clickins 
on -- and paying for information online. 

Some mav think Clicksharc is the beginning of the end for free access to information on the Web. Others may 
conclude that it is the ^'killer ap" that will tlnally make Web publishing a reality. Whatever you think, 
Clickshare's launch is a pivotal moment for the Net. 

Return to U^p {McK of clips) 



Universal Access & Transaction Management System for Pay-tOrView 
Web Newspapers 

First to Achieve the Digital Equivalent of Single-Copy Newspaper 
Sales 

E.vcerpLs from an article by 1 loag Levins. Fdiior, in the September 20. 1996 issue of tditor & Publisher 
Imcractivc. Here's where the original of this article can be found. 

WTLLI.AMSTOWN. Mass.. Sept 18 (K&P rnteraciive)"In the latest attempt to turn the elusive promise of the 
rmemei into actual publishing profits, a company formed by a newspaper publisher and a university 
mathemaiiciim has launched the Clicksharc "single transaction enabling" utility that supports the digital 
equivalent of single-copy newspaper sales across the Web, 

While Clickshiire Gorp.'s service is the latest of several entries in the new Internet field of "transaction 
enabling" systems, it is the first to comprehensively address distribution problems speeitic to Web- based 
newspapers and magazines. Most newspapers on the Web would like to charge non-subscribing users a siTiall 
amount of money to access single news articles but have thus far not found a practical system to accomplish 
this.... 

Last vveck-twenty-four months after they first begao-Dcnsmorc and Oliver launched their new Internet 
Clickshaa^ service. In the first two days ofopcration. it processed $62-60 worth of transactions-hnrdly an 
amount to make ilic firm an industrial titan. However, industry watchers say the concept, if accepted by users 
and publishers, has the potential to spawn a spravvling Internet utility, sdtchini; together thousands of pay-to- 
view publishing sites ciiarging small fees (in the range of ten to twenty-five cents per document view) lo huge 
numbers of visitors. I . 

Return to top (index of clips) 



Micropaying Through the Nose 

Excerpis from an article by Noah Robischon with Steve Baldwin in ihc September 19, 1996 online issue of The 
Nelly News, published by Time Inc Pathfinder. Here's where the original of this article can be found. 

Way back when The Nctly News was but a gleam on our screen - before syndication, before becoming a 
hiip://www.nlightning.com/cIickshare/pubpack/clickc!lps,html 6/2,V2003 



JuW 27 03 01:15p Mllde Hoffbere, LLP 19MJ 949-3416 p. 16 

; Clicksharc in ihc News (mirror) W ^-^^ f^^ii^^ ^ ' 

multinational corporation and before Josh became the dictator of a small liastcrn European nation -- we 
considered using a micropaymcnt business model. 

We reasoned lhat ifeach of our millions of readers were willing to plunk down a nickel for every uriicle they 
read, we'd have the biguesi bellies in Fat City. Hell, if a mere 100,000 people a day came through our site 
(remember, there are siipiK>sedly 1 5 million aeiive Fnternei users), we'd be m;dcing $25,000 per week. And even 
we could live on ihai (though Josh would have to give up his three- hour- per-day habit). So when Clickshare 
announced la.si week thai micropaymcnts werc finally a realtt)-, we asked where to sign. 

'Most of the financial mechanisms that people are coming up with an: trying to capture people rather than 
release them." Clickshare marketing: director Felix Kramer says vvith postmodern verve. Clickshan:. which has 
neued $1 75.85 suiec last Friday, "utilizes the inierconnectedness of the Web." 

Here's how: Nelly Publishing would enter into a deal with Clickshare and install its software on our servers. 
Next we would tell all of our readers that we were going to stan charging them $.1 0 and up for each article they 
read on Nctly. Clickshare then u-acks readers' usage and supplies a record of their "page visits/' including 
session IDs and time stamps, and submiu a bill based on that usage from Netly Publishing. Clickshare keeps 20 
percent of the tab. 30 percent is kicked back to the company lhat bills the users and provides the connectivity, 
and the other half goes back into the Netly coffers (note thai ifNetly acts as the bill collector/ sei-vice provider, 
a full 70 percent of the total bill goes into our pockets). All the user sees is an aggregate bill at the end of the 
month. 

"J ihink Ihis is a way that writers can Ilnally end up getting paid for d-»eir writing,** said Knimer. It's the dawn of 
a new age - none too soon if you ask us. 

Right now the mosi lucrative aspect of the Clickshare system is its ability lo gather detailed user demographics. 
Beyond that. Kramer admits thai "we're not sure about these models we're implementing. It may change onee 
we gain more experience." 

The whole venture depends on Clickshare s ability to achieve step one - luring The Netly News Networks 
Publishing Ventures SA and other content providers into using its system. Click.share essentially has to become 
the network to become viable. In truth, if you can become the. network, you've got it ntade anyhow. We're not 
certain that Clickshare is really ready to go head-to-head with Microsoft, but Kramer assures us tliat he "expects 
to be talking to a lot of Fortune 500 companies" once Clickshare finds u CBO. 

Of course, the operation also depends on the readers' willingness to shell out for the articles they read. To that 
end. Teani Nctlv has put together a special Consumer Report on navigating the Web with Clickshare. We sent 
out our seasoned subjective site appraiser. Steve Baldwin, and after much deliberation, he arrived at a definitive 
judgment of how much these popular web pages are actually worth and why . 

/m- at Ukksharc couldn't resist IrtclveJm^ the story's sidebar, but think it's only appropriate chat you i^o to the 
original story to giit the links for the items beUm^ - and that v^yyou an appreciate the original dests^n too.J 

Fourl I Directory Services ($0.30 per click): Being able to stalk your former cu-w^rkers and significant others 
has to be worth .<;omeihing. 

USA Today's I .otto Results ($0.1 8 per click): You didn^t win again, loser! (there « I've ju.«it .saved you $0. 1 8). 

Any Quake Cheat Pages ($0.75 per click): Look, you've already spent $49 on this game - spend a few more 
bucks 10 get through the damned thing. 

Iniernei Underground ($0.08 per click): The going rate for deep-thinking repurposed journalism (we might shell 



hltp://www.ntightning.com/clickshare/pubpack/clickclips.html 



6/25/2003 



Jun 27 03 OlzlSp hilde & Hoffberg, LLP (9MJ 349-3416 p- 17 

aickshare in ihc News (mirror) Vi^S^^ ' Page 4 of 14 

out a quarter for the whole site.) 

Piayb{>y ($0.50 per click): Excellent editorial contenL 

Tlic Charo Calender ($0.15 per click): She's added two perfomiing elephants to her act. Wouldn't you pay $0. 1 5 
to know this? 

Search Voyeur ($0.45 per click): Horrilyingly funny. We could waich this for hours and rack up a big bill. 
Seducing Your Lover by Sign ($1 .00 per click): Worth at least a buck if it vwrks. 

Any Search Engine ($0.00 per click): Never in a million years would we pay for searching. If these greedy 
vendors start churging.tell them you're going back to the World Wide.Web Worm. 

The Nelly News ($1.75 per click): Cuiiing-edge web journalism (besides, we need to raise funds ^br Stamper's 
one-way bus ticket to Comdex.) 

Return lo top (iiKlex of clips) 

Clickshare Culls Microrevenxies: Surfers able to buy content with 
mini-payments 

Excerpts from an article by John Evan Frook in the September 17. 1996 online issue oflntcractive Age. 
published by CMP. Here's where the original of this article can be found. 

Sixty-two dollars and sixty cents might not seem like a lot of cash, but to the folks at Clickshare Corp. it is 
history in the bank. 

Thai microscopic amount - not enough to buy dinner for four at a posh restaurant - is the money collected over 
the weekend by CI ickshare's just- launched Iniernet micropaymeni system, which enables people to buy 
individual articles over the Internet for liciie as 1 0. 25 or 50 cents. 

Only about a doxen registered buyers conducted Dnlinc purchases betxveen Friday and Sunday, but Clickshaix* 
says that's not the poim. It claims t}ie launch of its system marks the first time a technology has been 
implemented lo allow publishers lo charge for information on ihc Internet, as opposed to giving it away gratis. 

The launch of Clickshare makes good on a promise. I'be company announced its plans to introduce u publisher's 
commerce tool mon: than a year ago. U has steadily advanced its .strategy by developmg the technology behind 
its multi-site payment system.... 

A Williamsiown. Mass.-based Internet start-up, Clickshare beats to the punch no less than IBM, which is 
pushing its similar Crvptolope technology as the gateway to for-pay intbrmaiion. But it might face an uphill 
climb in continued competition with Big Blue. Though Cryptolopes arc just coming out of the test phase. IBM 
's Infomarkei unit claims it kis as many as 40 contracts with publishers to use its technology to sell articles over 
the Net... 

• Of course, both Clickshare and Crytolopcs also face an unknown clement - whether consumers will be willing 
10 pay for information delivered over the Net. ... 
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Is Web a field of dreams? 

RxcerpLs from an article by Janet Kombiiim published September 16, 19% in QNct's online Ncws.Com. Here's 
where ihc original oFthis article may still be found. 

CUckshare today launched a service that may help answer ihc most burning questions for Web publishers: I F 
you build it. will they come? And perhaps more important, will they pay for it? 

Clickshare has n technology thai can charge consumers every time they call up information on the Web. Users 
register their credit cards with CHckshare. loj: on, and then caai pay for news on a "click-as-you-go" basis.... 

But if s unclear whether people will pay for information on the Web when they can fmd it in oiher ways for free, 
said Mark Loncar. a partner for marketing tecluiologics with CKS Partners..;. 

Bill Densmorc. Clickshare's chairman, summed up his company's strategy this way: "We're the Web's first 
working micn*)paymcni service. Now, publishers can charge for valuable information oa the Internet, rather than 
giving it away." 

Return to lop (indcN of clips) 

Digital News: Ripping Into Newspapers 

t'XcerpLs from an article by Reid Goldsbbrough in the September, 1 996 issue of NciQuide. The original of this 
article can be found by an archival search for Clickshare. 

.Another option being explored by online pubiisiiers is pay-pcr-click services. With Clickshare, the monitoring 
system that facilitates such pay-as-you-go services, sites can set rates ss low as 10 cents per page. L ven if an 
online publisher doesn't change for a hit, it could use Clickshare to track usage and provide this intbrmation to 
advertisers, says Bill Dcnsmore. 

Return lo top (index of clips) 



Micropayment Venture Pushes Centralized Billing 

E.\eerpts from an article by Bill Roberts in the June 17. 1996 issue of Web Week. Here's where the original of 
ihis iirticle can be found. 

Look aliead six months. Dozens of Web sites are charging subscription fees, and more are joining them everv- 
day. Pay-per-view emerges as the st<mdard way to subsidize content, and surfers pay every time they hit the 
water. 

Now consider this: Would this reality be more palatable if the audience could pay a central billing entity instead 
of getting a bill from a dozen diffcnsnt marketers? ... 
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Sieve Ouling, an [nlemei publishing consuliani and presidenl of Planetary News in Boulder, Colo., said, 
'^CMckiihare raises the bar and gives new*spapers a lot more options about how to bring in new revenue. Uniil 
now the best you could do wiu; a subscription model." ... 

Bill Harvey, vice chairman of Next Century Media Inc., a Sausalito. Calif.-bascd interactive nricdia consulting, 
measurement and tracking firm, added tliat ''Clickstiare starts widi the philosophy tliat you can get some money 
from the consumer us long as you keep the price per page quite low. 10 cents or a quarter. You have to have a 
three-legged stool to make money-online shopping, ads and consumer subscriptions. Clickshare seems to 
understand this better than anyone else. I think they're going to succeed, but it has to be tested.'* ... 

IT^e Monitor expects to lest a pay-pcr-picce model tor its voluminous archive, said David Creagh. the Monitors 
electronic publishing manager. "We adopted it because wc iliink they have the thost sophisticated technology 
we've seen for niw audience dara-who goes wlierc for what.'* he said. "We're going to need that but don't know 
how we'll use it." ... 

Jonathan RoosevelL an as.soeiate at Battery- Ventures in BosU>n who .specializes in Internet yeniure.s. Ilnds ihe 
Clickshare model intriguing. "They have a fantastic technology. It really is sophisticated, neat siulV. I'm not sure 
that they're applying it in the best way." he said. ... 

But with all the I'ree content, do Web users want to pay at all? Consultant Outing isn't sure, " t he ditTicull pan 
for magazine publishers and newspapers is figuring out what people arc willing to pay even for a few pages." he 
said. "As people See more of tliat. it will become more accepted, but initially that will be tough going. Faying 
for archive access is a no-braincr." 

Creagh believes people will pay. Garlier this year the Monitor put up a Bosnia site. When Creagh later asked 
2.500 site visitors if and how they'd be willing to pay, more than half were game for a micropaymeni system 
like Clickshare. 

Return to top (index of clips) 



Who's doing all this measuring? 

Fxcerpts from an ariicle by Jamie Murphy and Ed Forrest in the May 26. 1996 issue of The New A'ork Times 
CyherTimcs daily. Here's whore the original of this arucle can be found (if you're a registered subscriber). 

A number of companies now are trying to bring some calm to die seeming madness of measuring traffic on 
World Wide Web sites - and on the banners advcitiscrs pay to place on those sites - though each has its own 
view of how and what to measure.... 

Devising more accurate and eincient methods of a Web site's populari^' among Internet users is a banic tliafs 
just now beginning.... 

Once a user is registered with Clickshare. for example, he or she can surf from Clickshare site to Clickshare site 
without having to re- register at each stop. Clickshare registrants can also use their account with the company to 
pay whnt they owe on any Web purchase.... 

Currently, the Christian Science Monitor, American Reporter, and Studio BrieJlng use ihe Clickshaix: system. 
Return to top (index of clips) 

htip:y/wwvv.nlightning.com/clickshnre/pubpack/clickclips.html 6/15/2003 



Jun. 27 03 01: 17p ^y^f ^ Hoffberg, LLP 349-3416 

aickslwrc in the News (mirror); S-' 

Pay-Per-Click: The Next Great Online Revenue Stream? 

Excerpts from an anicic by Stove Outinj? in the May 8-9. 1996 online issue of Slop ihc Presses!, the iNfcwspaper 
New Media News & Analysis column hosted by Editor and Publisher. Here's where the original of this artieic 
can be tbuhd. 

In recent conference presentations, I've been telling my audiences that the model that nukes the most sense Jbr 
newspapers, operating on the internet right now is to give as much away free as possible, and concentrate on 
aiiniciing advcriisci-s because they will carry most of the weight in supporting newspaper Web operations in the 
future. Densmore's pay-pcr-click strategy actually fits in well with this advice, in that pay-per-click allows a 
publisher to charge po'ieniially small amounts (microtransactio ns) for premium content that is worth paying for 
from the consumer perspective. 

Return to lop (index of clips) 



p. 20 

Page 7 of 14 



How Java Can Pay the Rent 

Excerpis from an amcic by Robert Hummel on page 42 of the June. 1 996 issue of liyte magazine. ( This article is 
not yet online). 

Felix Kramer, marketing director at Clickshai*e (Williamsiovvn. MA), another company that's exploring the field 
of electronic commcreer sees this as one ofihe functions of the Web distributor. ''People are going to deposit 
their applets ai pay ware sites on the Web." he e.xpiains. "Other people will collect the fees for them and send 
tliem a monthly cheek." 

Kramer envisions a billing model for applet use based on data u-ansferred, not on time used. Each download of 
an applet might cost a few cenu; or dollars but would allow the use ofan applet during an entire session. The 
alternative, in which the applet might be equipped with a built-in expiraiion timer, interrupting your application 
to demand another nickcL is not as likely to occur. "The internet is a stateless system." Kramer says. "Time as a 
method of measurement will go away." 
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Monitor Monitored by Clickshare 

Excerpts from an article by John livan Frook in the May 7. 1996 online issue of Fnleractive Age, published by 
CMP. Here's where the original of this artiele can be found. 

The Christian Science Monitor plans to include 1 5 years of newspaper archives at its soon-io-debui Web site. 
The venerable paper also announced ir has picked Clickshare Corp. to provide irafHc mcasuremeni and 
microtmnsaciion strategies for the site. The Monitor's endorsement is a major boi>st for Clickshare. which has 
been one of ihe least hyped of the Web iraillc measurement companies to date. 

Monitor eleeironic publishing manager Dave Creagh said Clickshare will be used to measure nspeai visitors lo 
the site. He said the determining factor in selecting Clickshare was the firm's ability to track unique users 
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^Clickshare's) technology to track visitors, including time spent per visit, is the most sophisticated wcVc seen." 
said Creagh. He added chat Clicksharc's willingness to work with third-pacty auditors, such as NetCount and 
1/Pro, also fbctored in the decision. "Wc feel that Clicksharc will soon set the standard for allowiiig transaction- 
based pricing on the Internet" 
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Christian Science Monitor To Launch Web Site, E-Mail Service 

Excerpts from on ariicio by Laurie Peterson in the IVlay 6. 1996 online issue of Media Daily: Internet 
Information, published by Cowles/SIMI3A. Here's where the original of this article can be tound. 

The Chrisiiun Science Monitor will unveil a new Web site in two weeks that features a 15-ycar searchable 
archive. 24-hour real time audio newscasts from Monitor radio and a crossword puzzle with two levels of 
difficulty - one of whiclv lets you cheat a little. 

The Electronic Edition of The Christian Science Monitor at hnp://wvvw,csmonitor,com will be free to users 
through the sumiiicr. according to Dave Creagh. electronic publishing manager. Some areas will require 
rc^'istration. Two pricing models will be tested this tall - a monthly subscription rate of about $6 for unhmited 
access and a transaction-based plan that would charge, say, 10 cents to view a political cartoon. ... 

The Web site will employ Clicksharc Access and Payment Service software to track.usage. The software gives 
users a "digital calling card** so they can log in once and charge purchases at many Web sites to a single 
account. It'also trucks visits to advertiser-supported pages. 
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Clicksharc eyes web, sees possible profit in pay-to-use browsing 

Excerpts fri>m an article by Pam Derringer in die April S-0. 1 996 issue of Mass High Tech. Kew England's HigF 
Technology newspaper. Here's where the original of ihis article can be found. 

A Massachusetts-based "virtual company"" with a handful of employcn;s scattered across the countr>' is betting 
thai the practice of paying for information on the Web will become as accepted as the once- preposterous notion 
of p>aying to watch lV„.. 

Clicksharc's future is bright, despite the rise of compsnies such as Open Market in Cambridge chat are also 
beeinnine to form business netx^'orks. Bui Open Market collects user/payer information and stores it m one 
location. Dcnsmore said. Unlike Open Market, Clicksharc's user data will be decenlmlizcd among the netx^'ork 
of aiTiliated publishers, with each user giving information ta a publisher tliey trust rather than to a large 
centralized database with which they have no contact he said. 

Densmore is unfazed by prospective rivals. 

"The numbers are S4> huge now that nobody is competing with anybody Densmorc said. "There is enough 



hiip://www.nlightning.com/ctickshare/pubp.ack/'ctickclips.html 



6/25/2005 



Jun 27 03 OlJlBp "^i^^ Hoffberc, LLP 

Clipkithare in ihe News (minror>:ip 

biLsint'ss lor ev<;r>b<><Jy ul ihis slage." 
Return to rop ( index of clips) 



Web publishing: is fortune really just a click away? 

Excerpts from an article bv Cynthia Kurkov^-ski in ihe April 16. 1996 issue of Webster The Cyberspace Surfer 
online newsleiicr. Here's where the original of this article can be found fif youVe a registered subscriber). 

ITic ability to support microtransaclions - purchases under a doUar - across the Internet promises to drive the 
sale of inlbrmation on the World Wide Web. Publishers and authors will be able to sale their works by the 
article or chapter, or quotable text for that matter. Suddenly, publication archives will become a new revenue 
soun:e - not just supported by Web advertising banners, but supponcd by user purchases of information. Ten 
cents here, a dollar there, it all adds up to big revenue gain.s. Revenue publishers might otherwise never have 
generated under the traditional subscription or newsstand model... 

One secure microtransaction sv.stem developed by Clicksharc Corp., is being tested this spring. (See WEBster 
article "Clickshaixr Begins Trials of Clickshure Access & Payment Service" 04.02.96.) With the exception ot the 
initial user regisiniiion which miisr be conducted omine. the Clicksharc Service operates online, vcrilying users, 
tracking user purchases and delivering user activity reports to its publishers tor billing and collection.... 

Tlick.share provides another model for supporting the sites.'* said Felix Kramer, president of Kramer 
Communications and spokesperson for Clicksharc. "Sites will get some revenue by casual clickers.'* 

The Unix-based Clickshare Serv'iee is in its initial phase of testing by publishers Studio. Bricfmg and American 
Reporter, Both publishers are lookint: for a secure payment system which allows ihem lo sale their wares tor 
under a dollar while still supporting high-priced purchases. Clickshare's flexible pricing model attracted the 
online daily Ajnerican Reporter. The American Reporter is marketing dailies in two formats: an all-m-one 
newsstand price and per-anicle rate ranging from SI to $30, llie Clicksharc system can deal with Uie 
complexities of such a variable pricing structure with im unlimited pricuig levels. 

ffrom the issuers (able of contents:/ 

But will the model catch on? It may all come down to pricing. 
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Self-Publishing Opportunities on the Internet 

Newshare: a new opportunity for nonfiction writers 

Excerpts from an article by Durant Imboden. author of the "Putting the Net to Work** column in the April 1 996 
i.ssue of Boardvvatch magazine. I lerc's where the original of this arlicte can be tbund. 

News reporters are another gmup of writers who hope lo make money on die Web. Newsharc Corporation is an 
online syndicate that expects to help freelancers and publishers cam revenues from worldwide dissemination of 
their work. 
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"Wc gather the work of conteni providers like newspapers, broadcasters and independent writers and artists." 
the company explains in its recmiling pitch. "Then we make it possible for each of these providers lo share Uieir 
conteni with their own customers, subscribers and users all under a single system, of validation, tracking and 
payment." 

....Riiihi now. New-share's conient is bcini; offered free of charge, so it's impossible lo guess how successful the 
concept will be when billing starts in mid-1 996. To draw your own conclusions, and lo see what kinds of 
conicni provider.^ the "Clickshare" service atiracis. keep an eye on hUp:/ywww.new.<;hare.com. 
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Clickshare adopts pay-as-you-surf plan 

iixcerpts from an article by Jim Kerstetter appearing in ihc March 25. 1996 PC Week, published by Ziff-Davis. 
This anicle is no longer online. 

Cticksharc Corp. has developed software that gives World-Wide Web site publisher.^; a way to charge users 
based on iheir activity. 

The WHIiamstown. Mass.. startup's Access and Payment Service uses a "digital calling card" process in which 
users establish a line of credii with the site simply by phoning the publisher. Clicksharc's Web server 
application is then initialed when a user re-enters a silo. 

The system keeps track of a user's yciiviiy on the site, with each page having its own price. The lowest per-hit 
cost that Clickshare can artbrd is about 1 h cents, company officials said. 

Some users, although ple:tsed by the technology, said they hope ihc base fee will drop. 

"1 think the system should be flexible enough to chai-gc pennies." said Joe Shccu editor in chief of the Internet 
magazine American Reporter, in Hollywood. Calif. Shea is one of two users currendy iesiing Click.sharc's 
Access and Payment Service software. 

....Clicksiiarc's Access and Payment Sci-vice is now available (or Digital Equipment Corp.'s Alpha servers 
riinning Unix and Intel Corp.-based machines ruiuiing Unix. Other platforms will follow this year, officials said. 

Return to top (index of clips) 

Clickshare collects for online pubs 

Excerpis from an article by Ro.se Aguilar published March 18. !996 in CjNet News. Here's where the original 
of rh i s a r tic Ic may sti 11 be fo und . 

Technology trials have started for a new Internet payment system from Clickshare that will make it easier to pay 
tor online subscriptions. 

Called the Clickshare Access and Payment Sci-vicc. the technology lets users bill charges from several online 
content publishers to a single billing account. .. . 
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f or usci-s. the anraction is that they won't have to use their credit cards for small transactions, nor will ihcy have 
to give their credit card numbers to multiple vendors to sign up for multiple online publications... 

The catch is that the publisher must also have signed up for the Clickshare service. But the company hopes thai 
publishci^ will be attracted to the service because it wilt malce it easier to track customer billinE>. count ihe 
number of limes a user views a given site, and monitor visits to advertiser-supported pages. 

Two publishers are participating in the tests: Studio Briefing, a daily entertainment indusury newsletter, and 
American Reporter, an online news daily. 

TIk registrntion at Clickshare provides users with a single ID and pa^Mjword account and a list of publishers 
usinc the scrvjcc. The system aJso supports authentication for intranets, officials said. 

Clickshare is a privately held spin-off of Newshaiv Corp. 
Return to top (index of dips) 



Clickshare Internet Publishing Scheme Looks Promising 

Excerpts from an article published September 18. 1995 in Stop The Presses, published five-days a week by 
Steve Outing. Planctao'' News LLC, and owner of the online-news and online-newspaper mailins lists. The 
column, found at SI? archive, is sponsored by Ediior & Publisher magazioc. Here's where the original of this 
article /nc/>' still be found, 

....The Cliekshare system monitors and collecis data on whei-c the consumer has visited and purchased 
information, then sends the data back to the home publisher and the remote publisher. The remote publisher 
receives his share of the sale, the local publisher keeps a slice in compensation for the rcferraL and Nev^harc 
keeps a portion. And the participiUing publishers receive a demi led accounting of what consumers are n;ading. 
which ean serve to provide advenisers with a verified account of online viewership. 

The Cliekshare concept has some wise thinking behind it. President Bill Dcnsmore. a former newspaper 
publisher, has designed Clickshare as an open system supporting Internet standards. Consumers can use 
Clickshare with any Web browser sofKvnre. It makes purchasing data on the Web simple: the consumer gets 
only one hill no mailer where in the world she has purchased information. And u single password works 
everywhere. Credit card information is not transmitted over the Internet: rather, that data is kept solely by the 
local publisher. Consumei-s are kepi irack of by an alphanumeric 10 number that is discernuble only by the local 
publisher. 

....Clickshaiv as a concept has a lot going for it Ii would allow newspaper publishers worldwide to put price 
tags on their premium data online - sayraccess to their electronic archive - and easily permit anyone on the 
Internet to buy it without having to siibniii a credit card number. 

This idealistic vision of Internet publishing commerce is predicated, of course, on Nevvrsharc signing up a 
critical mass of publishei-s to be pan of the Clickshare network. Thafs going to be its biggest cliallengc, 
especially since Newshure is a small company without a proven track record. L for one. wish them luck. 
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Excerpts from an article by Jeremy Carl published in Oct. 1995 in Web Week, published by Mecklermedia. 
This article is no longer online at the site: current issues are found ar Web Week. 

Wiliiamstovvn. MA-bascd Ncwshnrc has begun aiplia»tcstini: its new Clickshare pay-jxjr-click system, vvhlch is 
scheduled lo debui as a tu]|-flcd<icd service in early 19%. 

....Other subscription-based programs have appeared on tlic market in recent months, but Ncwshare is 
positionini; its product as differing from its competition in temis of its pricing structure. The company will go 
after low-end subscriptions by enabling individual providers to charge as little as 10 cents per page and up, 
making transactions that would be impossible or wortWcss with a credit card economically feasible. Revenues 
from such sales will be divided among the publisher oflhti content (royally), the referring publisher (referral 
commission)* and Newshare, which will take a percentage as a transaction tee (tentatively set at 1 5 percent). 

Newshare Preident Bill Dcnsmorc explained a hypothetical iraosaciion with his system. "Lef s say you click un 
a link from a story about the Boston Red Sox in the San Jose Mercury News. The link takes you to the Boston 
Globe's Web site, where another story is. Using Clicksharc, tlic San Jose Mercury Ncv^^s. as the referring 
publisher (the source of the link) would lake a certain percentage of the transaction and the Boston Globe (ihe 
actual publisher of the article) would also take a percentage." For this system to work, both must be running the 
free CI ick.share .software. 

While the Web has always oHcrcd ciisy navigation between content on different sites, products such as 
Ncwshare may mnke the subscription-based model of Web usage a more common phenomenon. "WVre creating 
a plalform lor publishers to share users and share content without having to .surrender their copyright, without 
selling physical coniro) of their materiak'* said Densmore, 
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Clickshare Promises Publishers a Way to Make the Web Pay 

Excerpts from an article published October 3, 1995 in WEBstcr, the online biweekly published by Tabor 
Griffin Communications. Here's where the original of this article may still be found. For information, .see 
WHBsicr. 

Williamsiown. Mass. - Publishers can stop banging their heads against the free content wall, maybe. Larc last 
monih, Ncwshare Corp. announced they had developed the excelsior that will allow Web businesses to sell 
infonmaiion by ihc page. 

Called Clickshan:. the system is run from the publisher's server and requires no special consumer software. It 
also handles third-party usage imcking and allows users to invoke auiomatic parental control. 

*'Much of the publishing world has held back from participating in the Internet because it lacked a way to 
charge for inlbrmalion and a vvay to verity viewership to advertisers," said Bill Densmnre. Newshare Coqi. 
president and co-founder. "Clickshare presents u solution to both problems. Clickshare addre.s.ses the i.ssue of 
how to obtain revenue from per-c|uery access to content or databases." 

.,.,"And users can have a single billing relationship with a publisher or Internet .service prtwidcr yci surflhc net 
freely, purchasing words, sounds or pictures from any Clickshare-enabled site without having to constantly re- 
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register or recall multiple passwords/' Dcnsmoro Aaid. 

Consumers cnicr tlic Clickshare universe by regisitering with a single* independent publisher (or more if the user 
desires multiple account relationships). Any publisher with the system might then sell a hypertext "page*' of 
informaiion in response lo a user's; click for a price of 10 cents or less. A range of higher charges are ftjily 
supported, as welL if desired by the publisher. The Clicksharc system will then charge the home-base publisher 
of the remote user the 10 cents and will distribute a portion as a royalty to the selling publisher, a portion as a 
commission to the rcferring publisher and will retain a portion as a transaction fee.... 

Reuirn to top tindcN of clips) 



Clickshare 

CNcerpts fr-om an article published October 9. 1995 by Keith Dawsi)n in his twice weekly column. Tnsly Bits 
from the Tech noloj;y Front (TBTF). ) lere's where the original of (his article may still be found. 

Hen: is an appealing proposal, called Clickshare. from Newsharc Corp. of Williamstown, MA (which bills itself 
as '^'I'he Internet's first news broker- age" though it seems to me thai Clickshare's potential applications extend 
well beyond news gathering and distribution). I first read about it in Online Business Today, Clickshare 
addresses a number of the outstanding obstacles to online commerce: 

• The lack of an economical way to track and bill for small-value transactions across many Net services 

• The desire tor aitonymlty in Net value transactions - i.e.. a virtal equivalent to cash 

• Users' disinclination to send crcdir-card data over the Net 

• Users' concerns about divulging personal infomiaiion lo a myriad of suppliers, in order to gain access io 
the content ihey offer ' 

• 7*he unwieldy and growing set of authentication/password information that each online user must track as 
s.'^he signs up for disparate Net services 

• The i-equircment of ad vertisers to know, on at least a statistical / demographic basis, who is receiving 
their messages 

• Parents' desire to keep offensive Web content from their children 
(<http://ww\v,atria.com/-dawson/'ibttyarchive/003 1 .html>) 

....The Clickshare system tracks your Web-surfmg activities, but anonymously, and accumulates similar dao for 
all users throughout the system. This allows advertisers and publishers to access demographic reports of what 
users are requesting without compromising users' privacy. 

Clickshare is not the first proposal of this type but it may be the most comprehensive to date. It combines 
features of D igicash'.<; ecash <http://www.digicash.com/ecash/eca.sh-homc.html>, IPro's 1/CODE system 
<linp://v^-'ww.ipro.com/>. and some of the back-office functions of Open Market 

<hnp://www.openmarket.com/products/ProdDescrTMS.html>. It requires no hardware or software at tlie user 
end. And if orters the advantage to the user of entrusting personal intbrmation only to one single organization 
that s/he can freely choose. 
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Relum CO top (index of clips) 
GOTO 

Clicksliarc home page / Clicksliarc Public Inlbrmation Pnckct Index and Coniacis/ 
Tr>' Clicksliarc now 

XJicksharc" !:» a 30 rci-isccrcd scn'iccmark orCIickshare Corporation. 
Copyridn 1 9%. Clicksharc Corp. All rights reserved. 

This w ihc mirror of a pa}ic (http://\\r^v\vxlicksharL*xorwinthpack/vlkf€Llii^^ last updcHed V Decarniwr 1996 
Jk ' 
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clickshare 



cftckihare service ccrpororion 
Building a free market for diptnl information 



CLICKSHARE UNTVERSAL-ID, PROFILING AND MlCRO-Tl^NSACTION 
SYSTEM ENTERS ALPHA; PERSONALIZED TEST DRIVES ' BEGIN 

WTT.TJaMSTOWN. Mass.. Oct. 23 - Ncwsharc Corp. begins shipping to selected publishers ihis week the 
alpha version of its brcakthroush ClickshareCSM) system lo track and settle Intcrnci-wide nnicro- trajisaction^. . 

"Clickshare removes one of the biggest bamers to the evolution of the Internet by giving users universal-ID 
access lo a free market Ibr digital information." said Bill Densmorc. Ncwshare president and cofoundcr. "Yet 
the intbmiation and the user relationship - remain physically controlled by the publisher." 

Clicksharc's personal NcwsharcCsra) topic-prollling and custom-linking facilities are open for public use at 
hnp://w\v\v.elickshare.com/tryii.himl Transaction-handling capabilities, and an initial base of Publishing 
Members, will be launched in early 1996. 

"At diat poinfi publishers will be able to sell each others' information for as little as a dime per click, 
exchanging royaliie.<j and commissions seariilessly," added Densmore. "Internet Service Providers will be able 
to act as on ramps into this content universe as well." 

Clickshare i-cquircs no special softw^are for consumers beyond their Web browser and costs a publisher as little 
as $795 to join. Publishers can sell information by subscription or per-query to their own users, and set all 
pricing. Ncwsharc is now soliciting a broader group of "beta'* publishers. 

"Publishers thinking toward the next century want to maintain a close relationship with their users," says David 
M. Oliver. Newsharc's managing director-technology and principal Clickshare author. "Aiid tliis implies 
registering them, profiling their interests and preferences, aulheniicaiing and verify-ing their use of resources, 
and billing them for charged items. Clickshare does this for publishers and for users in background, not in-your- 
facc." 

WHAT IS CLICKSHARE(sm)? 

Clickshare is a complete, distributed, user-management s7Stem which provides the only true third-party 
validation of web usage. It differentiates "eyeballs" rather than just counting them. It protects personal privacy 
and the publisher/subscriber relationsltip. 

Ciickshare(SM) permits consumers lo access informaiion on multiple, unrelated Internet Web, servers with a 
single ID and pas.s\yord. It gives publishers revenues not only from their own information but from the 
information rheir ascrs buy elsewhere. And it gives advertisers the best way to measure web traftlc by specillc 
user. 

"Clicksharc's versatile architecttire is core technology for a woridwide free market for digital cf>mmunications - 
a true information exchange." said Densinorc. 

http://www.ncwshare.com/News/alpha_launchcd.html 6/25/2003 
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Newshan; Corp.. is based in Lkrkslnrc Couniy. Massachusetts, a region which has spawned several multimedia 
startups because of its high quality-or-iife. accessibility to New York and Boston and good talent pool. Formed 
in September 1994. it is privately held. 

HOW IT WORKS 

CUcksliai-e has two principal componcms, Oliver says. Clickshare-cnlianccd Web server software runs on 
publishers* computei-s as a primary piece ofcontroliing software or as an adjunct to other UNIX-based server 
softvi^are. !i logs u.scr rcgisiraiion. authentication, personalization and micnv transactions. 

Die second piece of essential softwarc. the Clickshare token-validation service (TVS) server, is run by 
Ncw^barc Corp. or licensees. It creates and validates authentication tokens, brokers non-personal user 
preferences among publishers, and maintains "page visit" records from multiple independent sites sortablc by 
anonymous user number, page visited and site TD. 

•'At no time does Clickshare know a user's nanie or demographic protllc/' says Oliver. "Only the user's home- 
base publisher has this information." 

Clickshare has been called an example of "wise thinking" (Steve Outing, Editor & Publisher Interactive, Sept. 
18. 1995) and "the excelsior that will allow web businesses to sell. information by, the page** (WF.Bster, Oct. 3, 
1995). 

Each user has a single "home base" at a Publi.shing Member (likely to be a local or speciality publication with 
whom they have a continuing relation). Clickshare users register just once with their home base, providing 
cwdit-cnrd information by phone, fax. mail or secure Internet comicction. At no time do credit-card numbers or 
other personal information traverse the Clickshare system. 

Therealler, a user begins a Clicksharc(sm) .<icssion a.s .<;imply as logging in to the online world in the first place. 
The user must enter a personal TD and password just once during each .^e.s.sion. In response, their home 
Publishing Member provides ihem a personaliied. updated. jumpolT page of uselul links, based on the personal 
topical-interest profile the user pnivided at initial registration. 

As they browse effortlessly to Clicksharc-cnablcd and other sites, users can be confident thai the link between 
their identity and their tracks does not go beyond their home Publisher. Clickshare provides mechanisjns to 
establish charge limits and receive periodic reports of charges. 

The Clicksharc-cnhanccd Web Server - wliich is browser independent - is provided to Member Publi.shers by 
Newshare Corp.. free under license. Ncwsharc's back-end service network exchanges data with the Internet 
servers of Clickshare-enablcd sites, validating users and tracking all discrete page accesses - chargeable or free 
— across every participating site. 

Clickshare tracks content served to users regardless of the location of their "home" Publishing Member, 
Aggregate micro- charges, settled monthly or niorc frequently, allocating commissions, royalties and 
tninsaction fees, thus form the basis of a system resembling an ATM network. 

Clickshaa* leaves to each Publishing Member the marketing contours of its relationship to its customers. Each 
Publishing Member is thus free to use its own model for user subscription or per-page rates. 

A portion of all fees accumulated by a u.ser for all visited Clicksharc-cnablcd sites is retained by the user's homo 
Publishing Member. This is termed a "referral comnnssion." And Newsharc retains a portion for its role in 
tracking and clearing transactions. At lea-st 50 percent of each transaction goes to the content owner as a royally. 
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MORE THAN IP NUMBERS 

Beyond ihe model of payment for access to iniormation, because it cracks known users (raiher than Internet 
Protocol (IP) numbers). Clickshare may also serve a:; a third-party circulaiion/viewcrship auditing mechanism 
(or the advenising and publisliing industry, while leaving to users control of release of demographic and other 
data, and respecting iheir desires for privacy, 

"This transparent and efficient mechanism makes it economicaJly practical lo bill information purchases of as 
little as a dime and possibly less,^ says Oliver. "Thus Clickshare provides the platform on which the consumer 
of the 21st century can freely and conveniently access independently owned information worldwide, paying 
through ex i stint; credit structures.'* 

For more news and information, send email to info(at)newshare.com or see: 
hn:p://w\vw.c I ic kshare.com/Cl ieksliare/. 

**Clickshare " and "Newhare " are re}iis(ercJ servicemarks ofNewsharti Corp. 



NEWSHARE QUICK LINKS TO: 

I NEWSHARE/CLlCfCSHARE CONCEPT | VISION 1997 1 NFAVSITA RE/CLICKS HA RE NEWS | NEWS 
TOP ! TOPICS I WHATS NEW | HOME PAGE | LEAVE A.COMMENT 



Ncwsharc and Clickshare arc service marks ofNcwsharc Corp. 
Copyright. J 995. Newshare Corp. Ail rights reserved 

Neivshare Corp. 
One OanJc .9/.. RO. fiox 367 
Wiliiamstown. M'l 0I267U)367 USA 
VOICE: (4!S)m'iiO()i 

EM A /A; muil(^ne\vshare,com 
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